




intro

I have always believed that creative strategy is the backbone 

of any brand. Great creative does more than just attract; it 

forms a standard of tone allowing for valued brand retention 

with audiences and targeted consumers alike. It is the creative 

strategy that feeds the broadcasting capabilities of a brand. This 

is ultimately what sets the good, the bad, and the ugly apart. I 

create for my clients, with purposeful play, arriving at informed 

and captivated design. In our present state of communication 

within society, we need to be telling and sharing the brand story 

over a multitude of channels with a multitude of tones without 

losing the authenticty of a brand while selling qualities of that 

brand.

This is my competitive edge. With my approach and creative 

talents we will develop measureable strategy with outstanding 

design.
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NAPKIN
CREATIVENapkin was a Creative Advertising Agency. We developed 

creative strategies that were effective. We made beautiful and 

engaging creative that told the story and sold the objective. 

This is what comes from a diversely trained team. Everyone at 

Napkin came from different backgrounds which cultivated an 

environment of out of the box thinking.





Napkin was a buisness created out of opportunity. I was working 

as a freelance graphic designer & event theme coordinator. The 

small group of freelancers that I was working with started getting 

asked to do bigger and bigger projects and I’m a person that will 

act on an opportunity. So I created a small marketing agency out 

of my freelance identity: Napkin Lifestyle became Napkin Works 

ltd. As we grew the partners came and went and the staff size 

grew from 2 to 10. 

In 2013 I bought out my partner and changed the buisness name 

from Napkin Works ltd. to Napkin Creative Studios Inc. Napkin 

Creative became recognized for outstanding creative from 

brand/identity development and campaign/broadcast strategy. 

We specialized in creative strategy that intrigued and had 

engagement because we planned with beautiful creative and 

smart problem solving. 

I just came to realize that I don’t want to be the CEO, CFO and 

Chief Creative all at once, so I closed the company in March of 

2016. I need to focus on what I am best at — The Strategy and 

Creative.



FANFIT
CHALLENGE

FANFIT is Canada’s Olympic Fitness Challenge. It’s an intense multi-

station total fitness challenge where each participant is measured 

against a field of peers and top athletes.

I developed the strategy behind going national and the launch of 

the first event outside of Nova Scotia, being Toronto. 

social strategy for content and ads, brand positioning, print 

collateral

Facebook ad example



example of stage banner; 5 stages each woith a  banner, each 144” x 

30”.

taglines & hashtagsInstgram ad example

- Bib eample

ad examples



HALIFAX 
PARTNERSHIP

Tasked with the mission to create a logo for a project positioning 

Halifax as the national leader in ocean industries. This project 

is spearheaded by the Halifax Partnership but has a number of 

other organizations and businesses involved. We feel that this is a 

brand that can live on for a long time as part of the Halifax’s city 

brand.

brand idenity





The Sobey School of Business is one of the leading business schools 

in the country. Napkin worked in partnership with ISL and Kerr & 

Smith to rebrand and reposition the school and its recruitment 

efforts. During this process Napkin took the lead with creative 

strategy for the new website, program booklets, and the 2014-

2015 Recruitment Campaign online and print ads.

website, mobile, identity, print collateral, out of home, 

photography

SOBEY 
SCHOOL OF 

BUSINESS
website



Curriculum
First Year

EMBA 0010  |  Professional Development Activities
This required non-credit course is intended to provide opportunities to understand management skills and achieve a greater 
understanding of  the role of  the chief  executive in an organization. Primarily, this course involves required attendance at a 
speaker series. Students will take this course every semester in which they are enrolled in the program.

EMBA 5511.1  |  Managerial and Financial Accounting
This course is designed to improve students’ decision-making abilities as managers using accounting information within 
organizations, and as manager, interpreting and using financial statements from other organizations. The use of  accounting 
systems for planning activities and control of  operations with emphasis on the human behavioral aspects will be studies. This 
course will also develop and further the student’s knowledge of  accounting techniques and principals and their understand-
ing of  accounting data.

EMBA 5512.1  |  Organizational Behaviour and Theory
Concerned with the behavior and attitudes of  individuals, groups, and organizations, and with how organizations are 
structured to achieve their goals. The course relies on the contribution of  psychology, sociology, and anthropology. Emphasis 
is placed on management decisions that contribute to organizational effectiveness. Topics to be covered include leadership, 
motivation, job design, reward and control systems, group dynamics, communication and decision making, evaluating 
organizational effectiveness, conflict management, organizational culture and change.

EMBA 5513.2  |  Strategic Marketing
In this course, students will develop understanding and analytical skills to make strategic choices for achieving sustainable 
competitive advantage in global market environments. Method of  instruction may include seminar discussions, case analysis, 
simulations, secondary research and field research projects.

EMBA 5515.1   |  Leadership
This course focuses on the theory and practice of  leadership in organizations. Contemporary theories of  leadership are 
reviewed in detail and considerable focus is placed on the development and enhancement of  individual leadership skills 
through assessment, feedback and guided practice.

EMBA 5516.1  |  Selected Topics in Business Law, Ethics and Governance
An introduction to selected topics in business law and ethics in the context of  business governance. 

EMBA 5521.1  |  Corporate Finance
Aims to provide an integrated view of  the financing and investments decisions of  the firm by focusing on how the value of  
the company is affected by trade-offs between the risks and returns inherent in all financial decisions. Topics include agency 
theory, signaling and financial compensation schemes and their impact on financial decision-making. Students gain an 
in-depth appreciation of  the nature of  the financial markets within which the firm operates, together with a solid working 
knowledge of  a wide variety of  financial decision-making techniques.

EMBA 5522.2  |  Managerial Economics
This course provides a foundation of  economic understanding for use in managerial decision-making. The major microeco-
nomic topics covered include demand, supply and pricing strategy under different market structures. The theory of  demand 
and the concept of  elasticity are developed, with emphasis on interpreting the empirical estimates of  these concepts. 
Production and cost in the short and long run are discussed, and the importance of  these factors for managerial 
decision-making is carefully considered. The appropriate firm pricing policy under perfect and monopolistic competition, 
monopoly, and oligopoly are also covered.

EMBA 5523.2 Operations Management
Provides a foundation in the concepts and techniques of  operations management, especially in the methods used for the 
planning, organizing and scheduling of  operations in both manufacturing and other institutional settings. Students are 
introduced to analytical decision-making through such techniques as linear programming, decision analysis and simulation. 
Applications include inventory control, project management, production management, production scheduling and resource 
allocation.

sobey.smu.ca/success

At the Sobey School of Business, we understand 
the definition of success depends on you. Saeed 
El-Darahali dreamed of owning a technology 
company. With his BSc from Saint Mary’s and a 
Sobey MBA, Saeed is living that dream as 
President and CEO of SimplyCast.com, one of the 
world’s top platforms for marketing automation. 
Now he aims to help others achieve their dreams.

How do you define success?

program booklets

cirriculum folder & contents



‘Success’ print ads

sobey.smu.ca/success

At the Sobey School of Business, we understand the definition of success 
depends on you. Completing his MBA full-time at the Sobey School of 
Business, Canadian Olympian Andrew Russell (MBA’14) defined his own 
success, not only winning the Futures Fund Scholarship for Outstanding 
Leadership, but founding the FanFit challenge while serving as the 
Director of Business Development for The Zed Group. 

How do you define success?

sobey.smu.ca/success

At the Sobey School of Business, we understand the definition of success 
depends on you. Claire Hou understands going the distance. After graduating 
from China’s Beijing Normal University, she travelled 10,000 kilometres to 
attend the Sobey School of Business. Now in her 3rd year of a Bachelor of 
Commerce degree, Claire is making a world of difference as the founding 
organizer of a public speaking and community building program for 
international and Canadian students.  

How do you define success?

sobey.smu.ca/success

Starting her career in accounting, then moving to consulting, Cassandra 
Dorrington now says she is in the business of changing mindsets. “Everything 
I do builds on lessons I learned at the Sobey School of Business,” says 
Dorrington (BComm’81, EMBA’00). As President of the Canadian Aboriginal 
and Minority Supplier Council, Dorrington ensures that Aboriginal and 
minority-owned businesses are included in the supply chain for Canada’s 
major corporations.
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Is longer-distance running or shorter interval 
training the best option for you? What about 
the best way to train your body to maximize 
oxygen consumption and lactic acid clearance? 
What do your genes say about your running 
economy? Athletigen has the answers to reach 

your goals.

GET STARTED

YOUR FOUNDATION FOR
PRECISION PERFORMANCE.

Log In

ATHLETIGEN
Athletigen is a Nova Scotia start-up that is about to emerge onto 

the North America market as a sports genetics company offering 

insights into a user’s athletic performance by means of in-depth 

DNA testing and studies of their users. Napkin worked with the 

company while in their testing phase in order to prepare them for 

the platform’s 2.0 release in 2016. 

creative strategy, broadcast strategy, identity, print collateral, 

web design



HALIFAX 
PARTNERSHIP

annual report



Napkin was an investor and a partner of the Halifax Partnership for 

several years, and we were pleased to be called upon to design 

and develop their Annual Repot for the second consecutive year. 

For its 2014-15 Annual Report, the Partnership required a strong, 

eye-catching presentation to capture the buzz of optimism and 

growth surrounding the city of Halifax. With original photography, 

a clean simple design, and a tasteful paper choice. Napkin 

delivered the presentation in an engaging package. 

publication, photography



A development project in Halifax’s up and coming North End.

Napkin created logo and brand specifications for Harris East 

as well as the design and footprint for the their main office and 

showroom. Most of the Napkin team lives in Halifax’s north end 

so it was a fun and rewarding experience to help build a brand 

that will stand the test of time for years to come in an area we’re 

all familiar with.

identity

HARRIS
EAST



PRAXES Medical Group is an on-site medical service that special-

izes in providing services to isolated and often dangerous envi-

ronments. In a design partnership with ISL/MODE, Napkin helped 

to create a visually striking website that highlights the services of-

fered and showcases the kind of remote locations in which they 

are most needed.

website, mobile

PRAXES



website

Partnering with local web development firm ISL, Napkin was 

creative lead in providing Saint Mary’s University with an eye-

catching website featuring extensive information architecture 

and emotional photography necessary to showcase an accurate 

representation of the school’s programs and campus culture. In 

addition to this, Napkin worked closely with SMU’s Development 

Office to create branding for their various funding programs. 

web & mobile design, identity, print collateral, photography

SAINT 
MARY’S 

UNIVERSITY



DEVELOPMENT
OFFICE

ONE
FUND

branding

Annual Giving mailers



In May of 2014, the Halifax Partnership held the State Of The Economy 

Conference with the intent of fostering an ongoing dialogue 

among businesses, government, community organizations and 

citizens. As part of executing a turnkey event strategy to ensure that 

these goals were met, Napkin was tasked with branding, workshop 

format, program services, signage and the creation of an online 

presence, including print, web and out-of-home components.  

 

event planning & strategy, identity, web & print design

HALIFAX 
PARTNERSHIP branding



Calling all Halifax Innovators, 
Influencers and Champions.

 (Yes, that’s you.)

SOEC 2014 is about the start of a Movement. It’s about creating a 
confident and more innovative Halifax. It’s about taking bold measures, 
risks and experimenting. Join us on May 22, as we roll up our sleeves and 

dive deep into Halifax’s Innovation Ecosystem. 

For more information and to register, visit www.greaterhalifax.com/SOEC2014

Conference 2014
May 22, 2014   |   The Westin Nova Scotian   |  7:30am

State of the Economy

Conference 2014
May 22, 2014   |   The Westin Nova Scotian   |  7:30am

State of the Economy

Take the pledge.
A commitment on how to think and behave in an innovation ecosystem.

#MyHfxPledge
I am joining a unified community of people who share a common goal of 

economic prosperity and a belief in an innovative & collaborative culture. 
I understand that it is okay to make mistakes, as it is an acceptable way of 

testing new ideas. I am open to meeting anyone in this community. 
I will dream, experiment, and persist. 

I will listen actively and be authentic.

Rules of the Innovation Ecosystem
1. Be bold
2. Extend trust and be trusted
3. Challenge active pessimism
4. Experiment and iterate together
5. Seek  win-win
6. Be an Ambassador
7. Celebrate success

my info

Name:

Twitter Handle:

Email:

include my info

Info on the nominee

Name:

Twitter Handle:

Email:

tell us how your nominee 
has influenced you:

Nominate Your Influencer

hashtag

Pledge form

print ad

workbook 
& puzzle



SEA 
FARMERS

2016
A change of theme and tone was needed to revitalize the Sea 

Farmer brand. This shift in focus was to present the product, food, 

in a manner that demanded attention. We shifted the focus from 

the farmer being your neighbours to that of the awesome quality 

of the food. 

branding, print design, out of home, print ads, print collateral 

photography

billboard



Nova Scotia has a long history of providing the world with some of 
best quality seafood products available anywhere. Family-run fishing, 
growing and harvesting has always been part of Nova Scotia’s heritage. 
We farm the best oysters, mussels, sea plants and fish you will taste, 

experience or share anywhere.

Quality the World  
Has Come to Expect.

As the population grows, the need to feed increases. Our mission is 
to grow and change the industry to meet these needs by providing 
sustainable, high quality seafood that Nova Scotians can be proud to 
supply the world with, and we’re well on our way. 

When you bite into a product of Nova Scotia Aquaculture, you can see 
not only the love and care Nova Scotia Sea Farmers have poured into 
their product over generations; You can sea the taste. 

Nova Scotia has a long history of providing the world with some of best 
quality seafood products available anywhere. Family-run fishing, growing 
and harvesting has always been part of Nova Scotia’s heritage. We farm 
the best oysters, mussels, sea plants and fish you will taste, experience 

or share anywhere.

Setting the Standard of  
Freshness for Generations.

As the population grows, the need to feed increases. Our mission is to 
grow and change the industry to meet these needs by providing fresh, 
ethically-farmed seafood that Nova Scotians can be proud to supply the 
world with, and we’re well on our way. 

When you bite into a product of Nova Scotia Aquaculture, you can see 
not only the love and care Nova Scotia Sea Farmers have poured into 
their product over generations; You can sea the taste. 

Nova Scotia has a long history of providing the world with some of best 
quality seafood products available anywhere. Family-run fishing, growing 
and harvesting has always been part of Nova Scotia’s heritage. We farm 
the best oysters, mussels, sea plants and fish you will taste, experience 

or share anywhere.

A Taste to Experience.
As the population grows, the need to feed increases. Our mission is 
to grow and change the industry to meet these needs by providing 
sustainable, tasty seafood that Nova Scotians can be proud to supply 
the world with, and we’re well on our way. 

When you bite into a product of Nova Scotia Aquaculture, you can see 
not only the love and care Nova Scotia Sea Farmers have poured into 
their product over generations; You can sea the taste. 

print ads



SEA 
FARMERS

2012 Sea Farmers is an ongoing public confidence campaign 

maintained by the Aquaculture Association of Nova Scotia (AANS). 

Attemping to address poor public perception of NS aquaculture 

due to decline of offshore stocks, Napkin created and executed 

an integrated campaign that effectively showcased a current 

representative image of the thriving aquaculture industry in Nova 

Scotia; the centerpiece of which is an award winning website, 

featuring custom photography and infographics that captures 

the Association’s front line personalities.

2012 Ice Awards Winner: Website Under 30k: Gold

branding, print design, web design, out of home, photography

website





Founded by retired lieutenant-general and celebrated 

humanitarian Roméo Dallaire, The Romeo Dallaire Child Soldiers 

Initiative is a global partnership committed to end the use 

and recruitment of child soldiers worldwide, through ground-

breaking research, advocacy, and security-sector training. The 

organization contacted us to deliver a visually striking annual 

report for their 2012 year, and we delivered a highly-acclaimed 

document that went on to garner praise from the general himself 

as well as a gold Ice Bucket at the 2014 Ice Awards.

2014 Ice Awards Winner: Annual Report: Gold

publication

CHILD
SOLDIERS
INITIATIVE





art&
lifestyle



NOVA
FASHION

INCUBATOR
logo

I sat on the board for the Nova Fashion Incubator.  As part of that 

role I invested some of Napkin’s time and some of its team to 

develop a name and a brand that both suited this city along with 

the growing fashion industry of this region.

identity, print collateral, photography



CITADEL
CLOTHING
COMPANY

Citadel Clothing  Co. is a  new clothing brand based out of 

Halifax, NS. They came to Napkin for fashion brand mangement 

consuting after they droppped their first season. They wanted 

to caplitaize on the high volume of sales and brand recognition 

that they recieved. Presently I am working with them on a series of 

pop-up events, private parties, invite only fashion shows and artist 

capsul collections.  

fashion business consulting, creative strategy, broadcast strategy, 

trend forecasting, seasonal planning, special event  and pop-up 

event planning

Held a private party for the release of Spring 
2016 release. The night inculded a mini fashion 
show, pop-up store, cash bar, djs, and short 
set by a local hip hop artist. The night had an 
attendance of 85 people in total. The pop-up 
store exceeded expectations for the 4hr event.

Pictured here is King one of three owners, 
thanking poeple at the end of the night for their 
excitment and the performers.



art direction for spring catolog

custom Snapchat filter for the private 
party for Spring 2016 release

Towards the end of the night of the Spring 2016 private release party. 





Originally from Toronto, Beau made the trek East to study 

at NSCAD University, studying graphic design, film history, 

fashion, media arts, photography and sculpture. The university 

provided Beau with a diverse environment where he was able 

to fine tune his skills and excel in a variety of media. 

This background is what lead to Beau becoming well-versed in a 

number of design disciplines, with experience in graphic design, 

product development and creative event management. 

After 2 years as Creative Director at Collideascope Media, 

Beau caught the entrepreneurial spirit. He founded a lifestyle 

brand that has evolved over the last 8 years into a full-service 

boutique creative firm, now known as Napkin Inc, where he 

has designed, planned and implemented events for The Ice 

Awards (3 years), along with designing and developing a wide 

range of products to bring to market.

BEAU-
BRANDON

CLEETON
Creative Director



BEAU-BRANDON CLEETON // BB ROSKEWORTH
Freelance // Visiting Creative Director
beau@bbcbbr.ca
bbcbbr.ca


